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The Practical Guide to

Getting Published

By Joanna Campbell Slan
Copyright © Joanna Slan
Yes, you can make money writing. There are more opportunities than ever. We’ll explore the markets for selling your work, how to approach those markets, how to develop your portfolio, how to sell your work, what different products you might create, what rights to sell, how to keep from getting burned, and more. This is not a “how to” write class, but rather a “how do I sell what I write” class. We’re going to assume that you already have top-notch skills. (You do, don’t you?)
1. What does it take to get your work published?


* organization and self-discipline—must meet deadlines!!!

* ability to self-edit, follow instructions, write to word length and style


* flexibility, willingness to accept editing


* clips and references


* willingness to “beat the bushes” and float ideas


* business-like habits, including ability to set fees and collect $


* supplies and equipment—computer, email, fax, Internet access

* strong stomach for rejection


* no problems with “writer’s block”

Tip: Every time you put yourself and your work out there, you will automatically generate more attention and business.

Tip: Start by giving away your work. This helps you develop a portfolio, create goodwill, have “favors” folks owe you, and get valuable practice. No matter how much you think you know about this business, it will never be enough!

2. Freelance or staff writer or “work for hire”? 


* where do you work?


* who sets your schedule?


* who owns the copyright?

Tips: Be aware of tax implications of each status. Be prepared to have the IRS challenge you on working from home. Know who owns your work at the end of the day.

3. Writing for print media—articles, op eds, columns, Chicken Soup for the Soul books

* author’s guidelines


* current copy of Writer’s Market

* correct format—flush upper left type your name, address, phone, and the rights 


you are offering, plus word count. Use one inch margins all around



Drop down 6 lines from name/address/phone/rights and center 



title. Drop down 6 more lines and double-space body copy. At top right 


flush put: “1 of #__” and your last name. At the end put “ – 30--”. 


* most require a query letter (non-fiction almost always does, fiction doesn’t)

* you do NOT need to add “copyright by Jane Doe” 

Tip: Check to see what percentage of the publication is freelance versus staff written. The higher the percentage of freelance written work, the better your chance of getting published.

Tip: Go through the index of the publication for several months or a year and chart the types of articles they use. Usually publications do a percentage of different themes, or need articles for specific areas. 

Tip: If you have a local angle—say a local person who’s an expert—you can turn that into an article. 

Tip: Recycle your articles. Repurpose and re-spin them. Learn how to slant your work for various publications. That means more $ for your research.

3.  Writing public relations, advertising and marketing copy—brochures, ads, media 

releases, speeches, white papers and backgrounders, pamphlets


* either find someone to work for or drum up your own business


* decide how much you will charge for brochures, media releases, ad copy


* be sure to have “letter of agreement” and “kill” fees


* develop your own media contacts (to send business your way and to publish 


your work)  

Tip: When working for a political candidate, get your money up front.

Tip: Sometimes printers need help with getting copy for clients. Also, you can write materials, take them to a printer and charge retail for the printing costs—but have a contract! And have clients sign off on your work BEFORE it goes to press!

Tip: If you have design and graphic capabilities, all this is much easier to sell.

Tip: Selling advertising pays well and is a great way to develop skills.

Tip: If you are serious about working in public relations, join PRSA (Public Relations Society of America) and seek accreditation.

4. Writing for the Internet—blogs, websites, ezines, ebooks, self-published work, ad copy


* check out affiliate programs


* write pithy stuff and break it up with headlines & links


* consider e-Bay


* www.youpublish.com

* consider ebooks

5. Writing a book


* fiction versus non-fiction—the approach to publishers is different


* for fiction you will need



** a finished manuscript



** a summary



** a marketing plan


* for non-fiction you will need



** two or three sample chapters



** outline, usually chapter by chapter



** proof of your expertise



** a marketing plan


* self-publish versus traditional publisher versus vanity publisher


* your choice depends on



** how much money you want to spend



** how many marketing skills you have



** what the market for your book is



** what your career goals are



** how you intend to market your book



** what your time frame is


* about negotiating a contract…don’t. Get an attorney or an agent.


* how to approach a publisher

Tip: Notice that I suggest you include a marketing plan with both non-fiction and fiction submissions. Even if they don’t ask for one, submit one. You’ll need it—you should have done one BEFORE you started writing--and they’ll know you are serious.

Tip: Develop your “platform” early. Publishers want to know you have a base of readers/fans you can bring to the market.

Tip: Online querying of publishers and agents is a much faster, fairer way to sell your project. 

Tip: Don’t give in to “exclusive” reading periods. 

Tip: Do not submit your work to an agent or publisher and say, “Please don’t steal my idea.” They won’t steal your idea. They’ll simply toss your stuff away.

Tip: Join writer’s organizations. You’ll learn about the market, about the process, about agents, about the life of a writer. 

Tip: Enter contests. It’s a great way to get feedback on your work. If you win, you are much more likely to get a contract.

Tip: Give before you expect to get. If you join an organization and you volunteer, you will get to know people—and that leads to opportunity.

Tip: Do not approach a published author and ask, “How can I get my book published? Will you write a book with me? Will you read my manuscript? I have an idea for a book, how about you write it and we’ll split the money?” Authors will run the other way. 

Tip: Understand that this is not a get-rich quick scheme. In today’s market, an advance (which is a loan against the money the publisher expects you to make) is typically $1,000 to $10,000. The average new author spends $4,500 to promote his/her book. You won’t get paid until four months after the book comes out. A portion of that money will be held in reserve for returns. If you don’t have the stomach for this, don’t do it!

Tip: Research your publisher carefully. You don’t want your work tied up for years with someone who’s inept or who simply doesn’t get around to publishing it.

6. Teaching writing—writing courses, teaching online and in person.
**
For more resources, go to www.joannaslan.com and check out the resource section.

**
	How to “Pitch” an Agent on Working with You

Compiled by Joanna Campbell Slan

www.joannaslan.com
http://joannaslan.blogspot.com

Where can you find an agent? How do you get one to represent you? Good questions. You can often meet with an agent at a writers’ conference. Go to google and search for “writers conferences + agents” for a current list. There are also lists in most writers magazines such as The Writer and Writers Digest. 

Why do agents go to conferences? Here’s a great blog article explaining why: http://www.booksandsuch.biz/blog/2009/02/why-agents-go-to-writers-conferences/
This is also useful: http://fictionwriting.about.com/od/interviews/a/rhinterview.htm

Before you go, make sure you know

         1.) Whether you need to pay extra for an appointment with the agent

         2.) Whether you need an appointment with the agent. Tip: Recheck the appointment time once you get to the conference.

         3.) Whether the agent is with a firm who represents the type of book you’ve written

         4.) What the parameters are for the “pitch.” That is, will it be a sort of speed-dating pitch? If so, hone your verbal presentation. Or will you be one-on-one for 15 minutes or so. If so, prepare accordingly.

         5.) Whether the agent is reputable. For an idea of who is and who isn’t go to http://anotherealm.com/prededitors/
Reputable agents will NOT charge you to read your manuscript. However, it’s very common for a writers’ conference to add a charge for manuscript reading by an agent. That’s cool—they’re only trying to recoup the costs of bringing in editors and agents.
**


Five Things You Should Never Say When Pitching Your Book to a Publisher or Agent 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

(aka stuff publishers and agents hate) 

If you're trying to get an agent or publisher for your book, there are a lot of things you need to do but also several you shouldn't. With writers' conference season in full swing the opportunities to pitch your book to an agent/publisher abound. Here are a few things that will turn off a publisher or agent when you're pitching them! 

1) Everyone loves my book: don't lead your pitch with this. In fact my recommendation is to leave this out of your pitch altogether. The definition of "everyone" is generally friends and family, and while we love them for being a supportive bunch, when it comes to mainstream publishing they don't really count. 

2) No one else has written a book like this, it's never been done before. This is a big red flag to almost anyone in the book world, if it's never been done before there might be a reason. They say there are no new ideas, certainly there are, but publishing tends to fall into categories and if it's never been done, there might be a reason. If it really is a new idea, great! But do your research first before you toss out the "first book on this topic ever." 

3) My book should be a movie or - my book is going to be the next bestseller. No one can predict a bestseller or, for that matter, what will become a blockbuster movie. I know if Hollywood and the New York publishing community could predict this, they'd be in a much better financial state than they are now. The fact is, you might wish or hope that your book becomes the next classic but even you, the uber talented author, can't predict this so don't pretend you can. It's a big eye-rolling turn off. Trust me. 

4) Don't stalk your agent/publisher: Ok, now I don't mean stalking in the sense that Lifetime is considering making a movie out of you, but I mean hounding, badgering, emailing daily, calling. You know, the super annoying stuff that will get you blacklisted off of every agent and publisher's list. Trust me, word will spread like wildfire if you're a pain in the you-know-what. It's also the quickest way to a rejection. Follow-up is ok, burning up the phone lines or hitting your send button obsessively isn't. Keep in mind that patience will often win this race. If you have found an agent that you trust, then trust them to do their job. 

5) Not wanting to take feedback or rejecting professional advice: a good agent and/or publisher will offer you feedback on your book. Perhaps ways to enhance/correct it. Things you might want to consider adding to make it more commercially viable. Listen to these comments and learn from them, then, swallow your own opinions and consider incorporating them into your book. If you really have an objection that's another thing, but if pride is getting in your way then back off of the ego and see some of the points they're making as helpful and constructive. The writer sure to fail is the one who won't listen. 

It's a competitive market out there, and with New York publishing in trouble these days it seems more and more that authors need to know the do's and don'ts before they rush headlong into publishing. From our perspective, the last thing you want to do is come across as a know-it-all or an amateur. These are the things that will not only hurt your career, but delay the publication of your book as well. 

	



Reprinted from "The Book Marketing Expert newsletter," a free ezine offering book promotion and publicity tips and techniques. http://www.amarketingexpert.com
**

Letter to a Literary Agent that Worked

July 10, 2006

Ms. Agent
Literary Agency
New York, NY 

Dear Ms. Agent,

Kiki Lowenstein has only been good at two things: scrapbooking and getting pregnant. In Over Exposed, a 75,000-word craft cozy, Kiki’s comfortable world turns upside down when police find her husband, George, dead with a pair of panties stuffed in his mouth. Detective Chad Detweiler thinks the situation looks suspicious, but he’s stymied when the autopsy says George died of natural causes.” Kiki decides she’s the perfect person to investigate her husband’s murder--after all, she’s a mom, and moms are invisible, right?

Kiki gets a job at a scrapbooking store to support herself and her eleven-year-old daughter, Anya. Society girl Roxanne Baker attends one of Kiki’s classes and brags that she and George were lovers. When Roxanne is shot to death, Kiki becomes the prime suspect. Unless she can use her knowledge of scrapbooking to solve Roxanne and George’s deaths, Kiki’s next memory album will feature her life behind bars! By the time she’s survived a break-in at her house, an attempt on her life, and a carjacking by a serial killer, Kiki has morphed from a mousy housewife into a strong woman who can take care of herself and her daughter.

Written in first person narrative and filled with papercrafting tips, Over Exposed is the first book in a series featuring Kiki Lowenstein, scrapbooker extraordinaire. Two editors have asked to see this manuscript: Samantha Mandor at The Berkley Publishing Group, and Barbara Moore of Midnight Ink. The second book in the series, Scraplifted to Death, is well underway.

I am the author of ten books--seven on scrapbooking--as well as numerous articles for major scrapbook magazines and websites. I’m considered an international expert on the craft. This spring I spent a week in England signing books and teaching classes. My Scrapbook Storytelling has sold in excess of 70,000 copies. Grab Your Audience, my textbook on storytelling and humor, has sold 8,543 copies internationally for Pearson Education. I sold 15,000 copies of my self-published inspirational book before it was picked up by Adams Media. 

May I send you the full manuscript of Over Exposed? 
Sincerely,
Joanna Campbell Slan

**

For more information on agents and how to sell yourself to them, go to these websites:

http://joannaslan.blogspot.com/2008/11/about-literary-agents.html

http://joannaslan.blogspot.com/2008/11/why-you-need-agent-and-query-letters.html
http://joannaslan.blogspot.com/2008/11/when-do-you-need-agent-part-ii.html
http://joannaslan.blogspot.com/2008/10/building-platform.html
And particularly this one—as it tells you everything you should have in a query letter from an agent’s point of view:

http://foliolit.com/sub-basicquery.php

* *
Resources for Authors

Compiled by Joanna Campbell Slan
www.joannaslan.com
http://joannaslan.blogspot.com
I know what you’re thinking. You’re mumbling, “I don’t have time for this. Hey, this could cost me a lot of money.” And my response is, “This could MAKE you a lot of money.” If you’re going to be a professional, start educating yourself.

Organizations 

* St. Louis Writers Guild

http://www.stlwritersguild.org/
* Saturday Writers

http://www.saturdaywriters.org/
* Missouri Romance Writers Association

http://www.morwa.org/

* St. Louis Writers Meet Up
http://writers.meetup.com/34/
* National Novel Writing Month
http://www.nanowrimo.org/
* Sisters in Crime (A group of mystery authors—male and female. Join their “Guppies” group which is a resource group for unpublished authors. You can join Sisters in Crime nationally, then pay an extra but small fee to join Guppies.) Go to the link below and scroll down to “guppies”
http://www.sistersincrime.org/chapters.html
Blogs and Ezines
* The Newbies Guide to Publishing—a blog by Joe (J.A. Konrath) with all sorts of information, and a critique form that’s a very helpful device for any critique group to use when assessing a book.   

http://jakonrath.blogspot.com/
* "The Book Marketing Expert newsletter," a free ezine offering book promotion and publicity tips and techniques. 
http://www.amarketingexpert.com
* Bob Bly’s website. (Not to be confused with Robert Bly the poet.) http://www.bly.com/newsite/Pages/index.php

Special Events

I Love To Write Day -- Founded in 2002 by Delaware author John Riddle, I Love to Write Day is celebrated every November 15th by having everyone spend some time
writing -- a poem, a letter, an essay, a greeting card.

If you go to http://www.ilovetowriteday.org and sign up to participate
in the day you can get two free reports from John. Just send John an
email (johnriddle@sprintmail.com) telling him how you'll help spread the
word and he'll send you: How I Made $66,270 in 9 Months Writing for
Websites and Getting a Book Contract in 30 Days or Less.
Selling Your Work
The Shortest Distance Between You and a Published Book by Susan Page
How to Get Published and Make a Lot of Money by Susan Page
Secrets of a Freelance Writer, Third Edition: How to Make $100,000 a Year or More by Robert W. Bly
Writer’s Guide to Book Editors, Publishers & Literary Agents by Jeff Herman
2009 Writer’s Market by Brewer
2009 Guide to Literary Agents by Sambuchino

2009 Poet’s Market by the editors of Writers Digest Books
Media Bistro—a paid service with many offerings. www.mediabistro.com

Writers Market—online resource--Notice the free 30-day trial period. This is where you’ll find all the information about magazines, periodicals, publishers and agents. Use it like your own personal encyclopedia. Remember: You can look up the publications by topic, then read about how they want articles, etc., submitted. But whenever they offer an online link called “writers guidelines” go to that because it’s likely to be the most current information. You could buy the hardback version, but online is probably a better value.

http://www.writersmarket.com/
Publicity Resources

For a fun look at how an author interacts with a publicist, check out Dennis Cass’s hysterical YouTube video: http://www.youtube.com/watch?v=yxschLOAr-s
You Publish—an online service where you can “publish” your work and charge for it. Go to www.youpublish.com
Mimeo—an online service that will print your manuscript and mail it for you at a great price. Tell them Joanna sent you, and ask for the author’s prices. If your publisher doesn’t do many galleys or ARCs, this offers an alternative way to let people read your book before publication.  www.Mimeo.com
Self-Publishing Books

1001 Ways to Market Your Book by John Kremer
http://www.amazon.com/1001-Ways-Market-Books-Sixth/dp/091241149X/ref=sr_1_1?ie=UTF8&s=books&qid=1224690185&sr=1-1
Complete Guide to Self-Publishing by Tom and Marilyn Ross
http://www.amazon.com/Complete-Guide-Self-Publishing-Self-Publishing/dp/1582970912/ref=pd_bbs_1?ie=UTF8&s=books&qid=1224690043&sr=8-1

Self-Publishing Manual by Dan Poynter
http://www.amazon.com/Dan-Poynters-Self-Publishing-Manual-16th/dp/1568601425/ref=sr_1_1?ie=UTF8&s=books&qid=1224690229&sr=1-1
Remember, self-publishing is a BUSINESS. You must approach it that way, or you’ll regret it.

Improving Your Writing

Stein on Writing by Sol Stein

Seven Steps on the Writer’s Path by Nancy Pickard and Lynn Lott

How I Write by Janet Ivanovich and Ina Yalof

First Draft in 30 Days by Karen S. Wiesner

Writing the Blockbuster Novel by Ken Follett

Guide to Fiction by Phyllis A. Whitney

Writing the Modern Mystery by Norville

How to Write Killer Historical Mysteries by Emerson
Write Away by Elizabeth George

Plot & Structure by James Scott Bell

Telling Lies for Fun and Profit by Lawrence Block (audio book)

Writing the Breakout Novel by Donald Maass

Writing for Emotional Impact by Iglesias

Self-Editing for Fiction Writers by Browne & King

Novelists Boot Camp by Todd Stone
Classes
Online classes at http://www.mediabistro.com/courses/

Online classes offered through Writers Online Workshops

www.writersonlineworkshops.com/
April 4-5, 2009
St. Louis, Missouri
BREAK INTO FICTION® Power Plot Retreat

Mary and Dianna will present another BREAK INTO FICTION®  
Learn How To POWER PLOT in 2 Days at the Drury Inn Airport hotel in St. Louis. There are no more retreats planned this year where Dianna and Mary travel to a city to teach it live (their schedules are too full to do more) so reserve your seat early.  For dates and registration on this highly successful. Character-Driven Plotting retreat attended by unpublished and published authors go to
www.BreakIntoFiction.com

Book Promotions
Sell Your Book on Amazon by Brent Sampson

Using Stories and Humor: Grab Your Audience by Joanna Slan

Guerrilla Marketing for Writers by Levinson, Frishman & Larsen
Intent to Sell by Jeffrey Marks

The Savvy Author’s Guide to Book Publicity by Lissa Warren

The Frugal Book Promoter: How to Do What Your Publisher Won’t by Carolyn Howard-Johnson
Plug Your Book by Steve Weber

Publicize Your Book! An Insider’s Guide to Getting Your Book the Attention It Deserves by Jacqueline Deval

Mastering Online Marketing by Mitch Meyerson

Bestselling Book Publicity by Frishman and Frishman

Power Marketing Your Novel by Joyce Spizer

The Complete Idiot’s Guide to Creating Web Page & Blog by Paul McFedries

MySpace for Dummies by Hupfer, Maxson, Williams

Buzz Your Book by MJ Rose (an ebook)

Take the Mystery Out of Promoting Your Book by p.m. terrell

Glossary 

ISBN—International Standard Book Numbering—like a social security number for a book. Helps anyone find your book. A necessity.
Query letter—a letter sent to “query” or question an editor as to whether he/she would be interested in your article. Usually accompanies a non-fiction article proposal. It is appropriate to follow up after a reasonable period of time by phone. Use Writers Market to determine what that reasonable period might be, as Writers Market lists how long the publisher/magazine will take to respond. (But that time period is always a lie.)
Blog—short for “website log.” A website that allows easy and regular updating so that it becomes an online diary or journal of information. Many are free. Go to www.blogger.com and you’ll learn more. But there are other blog providers, so do your research first. Typepad and Wordpress are two more providers.

Book Proposal—a package sent to an agent or publisher in advance of sending a whole manuscript. Should include a cover letter, a marketing plan, why you are uniquely qualified to write this book, three chapters and an outline or synopsis.

Synopsis—different from an outline because instead of going point by point, this tells the story in third person of your book. (Obviously it’s for a fiction offering.) It’s as if you were telling a friend about the book. There are many good books on submitting manuscripts. Your Novel Proposal from Creation to Concept is my favorite.

Novel—this is a fiction book. Some or all is made up.

Non-fiction—the material within is true. If there’s a mix of truth and fiction, the book is always considered fiction.

E-book—a book that is offered as a file, online. Readers can choose to download and print out the book or read it online.

POD—print-on-demand. Book doesn’t exist on paper until an order to purchase it comes in. POD publishers don’t command the same respect, generally, that a traditional publisher does. Also, because you don’t have large quantities printed at once, these are more expensive than a traditionally published book. Therefore, if you are a new author, it might be hard to convince readers to spend that additional sum on you since you aren’t established.

Galley—a copy of your book, with the pages printed out pretty much as they will appear in the final draft. However, the pages might not be bound together, just loose. This is used to proofread for mistakes.

ARC—Advance Reading Copy—a copy of your book that will look almost exactly like the finished product, except usually with a cheaper cover. These are sent to reviewers in advance of the publication of your final product. There may still be proofreading problems in this version, and it may not have endorsements from other others or reviewers in it.

A “bound” galley—A galley but the pages are glued or sewn together. This will probably be much bigger than the ARC because the pages haven’t been trimmed to the final printed size.
Character arc—the journey a character makes through the course of a book or a series. This is the emotional growth pattern of a character. 

Blurbs—a complimentary comment that will appear on the cover (inside or outside) of a book to promote the book. Usually your publisher helps arrange these, but you might also ask any author friends if they would be willing to read your book and give you a blurb.

Mass market paperback—the type of paperback you typically see sold at a grocery store. Usually small, say five by six inches. Costs the least of all book types, except an e-book.

Trade paperback—considered a cross between a mass market paperback and a hardback book. Larger than a mass market paperback, still having a paper cover, but the cover is generally of a higher quality, thicker stock. Cost is somewhere between that of a mass market paperback and a hardback book.

Advance—the loan made to an author which is to be paid back by the author’s portion of sales, which is a percentage of the net (not retail) cost of the book.

Vanity Press—you pay to have your book published by them.

“Pitching”—as in “pitching” an agent—offering a brief synopsis of a book idea 

**

	
	Vanity Press
	Micro Publisher


	Small/Med. Publisher
	Ebook/POD Publisher
	Self-Publisher
	Work for Hire
	Corp. Partner
	Large Publisher

	1. Barrier to entry
	$$$
	Editor
	Editor
	Editor
	$, expertise
	Finding the job
	Finding the job
	Editor/Agent

	2. Who edits?
	You
	Editor
	Editor
	Editor
	You
	Editor
	Editor/Corp.
	Editor

	3. Author’s control of content
	Total
	Ed. Guidance
	Ed. Guidance
	Ed. Guidance
	Total
	Editor
	Editor/Corp.
	Ed. Guidance

	4. Author’s input for cover
	Total or stock
	Small/none
	Depends
	Small/none
	Total
	None
	Depends
	None

	5. Print run decided by…
	You
	Publisher
	Publisher
	Buyer
	You
	Publisher
	Corp.
	Publisher

	6. Selling price decided by…
	You/ $$$
	Publisher/ $$$
	Publisher/ $$$
	Publisher/

ebook$/POD$$$
	You (should be 10x cost)
	Publisher (variable$)
	Corp. (may be given away as a premium)
	Publisher/

Hardback$$$/paperback$

	7. Who owns author’s name
	Author
	Usually author
	Usually author
	Usually author
	Author
	Publisher
	Depends
	Depends

	8. Who pays for production?
	You do
	Publisher
	Publisher
	Publisher
	You do ($7,500 up)
	Publisher
	Corp.
	Publisher

	9. Amount of advance
	None
	0 <$1,000
	0<$1,000
	0< $1,000
	0
	Depends 
	Depends, $2-$5000
	From $10,000 up

	10. % royalties
	100%
	10-15%
	10-15%
	30% +/10-15%
	100%
	Depends
	Depends
	10-15%

	11.Who owns rights? 

	You do
	Publisher
	Publisher
	Publisher
	You do
	Publisher
	Corporation
	Publisher

	12. Reviewer acceptance
	None to low
	Okay
	Okay
	Ebook - none to low/POD – low

	None to low2

	Okay
	N/A
	High interest 

	13. Retailer acceptance
	None to low
	Low to okay
	Okay
	None to low
	None to low
	Okay
	N/A
	High

	13. Distribution
	None to low
	Low to okay
	Okay, some problems
	None to low
	None to low
	Excellent
	N/A
	Excellent

	14. Other details
	You store your stock
	Slow time to press, no support staff
	Most flexible with marketing
	Ebook—growth area, instant availability, can be used as a marketing tool/POD—now publishers creating their own stock to allay distribution problems
	Most profitable, also most work
	Great way to get experience, but no name recognition
	Low risk to writer, but low recognition
	Most difficult to get into, highest pressure on author to succeed, most marketing support


Comparison of Different Types of Publishing Ventures
Joanna Campbell Slan has been making money with her writing skills since her college days when she edited the campus magazine, tutored other students in English comp, and penned a weekly column for the Muncie (IN) Star. Since then, Joanna has worked as a speechwriter, freelanced for magazines and newspapers, edited a weekly newspaper, written marketing and public relations materials, and created advertising copy. She has also self-published, authored an ebook, taught writing online, created an online class, and sold advertising on her blog. Recently she has begun a new career as the author of a series of mysteries beginning with Paper, Scissors, Death which was released last month to five-star ratings. To learn more about Joanna, go to her website www.joannaslan.com
**

Copyright 2008 by Joanna Campbell Slan. Please ask for permission before reprinting. Go to www.joannaslan.com and contact the author.
� While the copyright is in the author’s name, the publisher must have the right to publish the work as spelled out in a contract. However, it’s a good idea for the author to request that the rights revert to the author when/if the book goes out of print. Also, sometimes the author can buy back rights.





� This is changing, slowly.
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