How to Plan a Successful Virtual Book Signing 
 

Buying Paper, Scissors, Death or Cut, Crop & Die at wholesale and reselling it at retail will provide the most straightforward income for your organization. Midnight Ink, my publisher, is very easy to work with. You can contact Bobbi in Sales at 1800-843-6666 or email her at Sales@MidnightInkBooks.com

 

Here's how this will work: 

 

1. We'll choose a mutually agreeable day, date and time for the Virtual Book Signing (VBS) event.

 

2. We can use either Skype for a “real-time” visit with video, or a telephone conference, or the chatroom on my website. A chatroom allows multiple users to come online and share emails quickly. I will practice with this chatroom in advance of our VBS date.

 

3. I will provide your organization with promotional materials. This may include media releases, copies of the book cover, an article for blogs or newsletters, an order form, and general information.

 

4. You and I both will work to promote this event. Our mutual goal is a.) to reach as many possible buyers as possible. b.) to get buyers to pre-order books from your organization. c.) to encourage buyers to take orders from friends and others. NOTE: It is especially useful to distribute the order forms at meetings and through all of your communications with your group/buyers.
 

    
* books can be ordered in advance of the chat by folks wishing to help your organization. The purchasers can use the order forms (a sample is here on my website in the RESOURCE section under “Virtual Book Signing Form”) which you can modify, duplicate and distribute.

    
* people can come online and "chat" with me the day of the event during which I'll encourage them to make purchases to benefit you.    

* the order forms will have a spot for people to request personalized inscriptions or autographs.

    
* the order forms can be passed out by members, passed out at other events, and shared in any way possible.
 

5. Your group will buy books directly from Midnight Ink, my publisher. They will work with you to figure out the best discount possible.

 

6. You will mail or email to me the information about personalizing the books--information that will be on the order forms. I will create and sign bookplates (a sample customized bookplate can be viewed here in the RESOURCE section under “Customized Bookplate”) with the personalized information from the order form. I will send these back to you. You will affix them into the books to fulfill the orders. (It's possible that some people will only want an autograph or not care at all, but this will provide a chance to personalize the purchase.)

 

7. You will be responsible for getting the books into the hands of the purchasers and collecting the money.
 

8. I suggest that you ask purchasers to pick up their books from you. My son's school does this with fruit at Christmas. You could make the books available at one of your meetings. Otherwise, you would probably want to charge extra for shipping and handling.

 

How does this benefit your organization?

 

1. Publicity--This is a novel (um, sorry about the pun) event, and although Virtual Book Signings have been tried and have done well, they are still relatively new. In addition, not many of these have been done to benefit charities—so if your group is a charity, make the most of it! Most news outlets give media time and space to charities.

 

2. Amount of money which can be raised--If I remitted a portion of my earnings to you, we'd been talking less than 50 cents per book. (Yeah, there are a few lucky authors out there who are getting rich, but for most of us, royalties are not high.) However, if you purchase books at wholesale and sell them at retail, you can make up to half the cover prices. Such numbers can mount up quickly. 
TIP: Urge your buyers to purchase extra books as gifts for the holidays or upcoming birthdays. Remind them that autographed books make a lovely, personal gift.

 

3. Hassle factor--Because you can take orders in advance, because you can announce the fundraiser at your other events, this should have a very low hassle factor. In fact, although we'll want to include a deadline (to encourage people to get on this and not lose the order slips), we can do this as long as you want or more than once.

 

4. Territory--Because we're doing this virtually, your organization can go as far afield as you wish. Remind members to think of family and friends in other states! Anyone, anywhere can participate with a minimum of hassle because my virtual visit is…virtual. My publisher may be able to drop ship quantities of books to organizers in each state, which would make it easier for you to distribute the books. Be sure to ask about this when you make your purchase.
A Virtual Book Signing Event is a way to take advantage of new social media and to make money for your organization!

If you have questions, don’t hesitate to contact me at joannaslan@aol.com Be sure to put “Virtual Book Signing Question” in the Subject Line.

 

